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n e wo p e n i n g s

W
hilst many of the old wharf buildings have been retained and tastefully 

restored, most people will think of Canary Wharf and the London 

Docklands as being the new centre of finance, the soaring skyscrapers, 

the O2 venue and the ExCel exhibition centre. Between them, they’re attracting 

millions of visitors every year and have completely transformed a hitherto 

neglected and run down area. Canary Wharf alone provides nearly 100,000 jobs 

and with many of the businesses involved in worldwide trading, it’s become the 

part of London that never sleeps; one shift ends as the next clocks on. Serving 

this transient workforce are many cosmopolitan cafes, restaurants and bars, some 

of which are pretty good too. But for those looking for something a little more 

sophisticated, look no further than Attic, the new bar situated on the 48th floor of 

the landmark waterside development building known as Pan Peninsula.  

Attic is a striking bar. Of course, it benefits from one major asset, the views, but 

it’s designed to such a high standard (a welcome return to London for designer, 

Matt Rawlinson, of Raw Design) that it would be equally glamorous as a basement 

bar in a Mayfair hotel. The views just add to the excitement by giving it an extra 

dimension. 

Call in advance to avoid disappointment, numbers in the bar are strictly limited 

and it is often closed for private functions. 

Attic. 48th Floor, 3 Pan Peninsula Square, Canary Wharf, London E14 9HN

Tel: +44 (0)20 8305 3091

Email: marketing@andythornton.com

Call: 01422 376000

Download: andythornton.com

The new Andy Thornton 
catalogue is out now
Comprehensive 416 page catalogue

Hundreds of new products

Exceptional style and value

COi Cathy Oliver Interiors Ltd

cathyeoliver@aol.com            tel. 0845 094 2951

www.cathyoliver-interiors.co.uk

651 Loose Road, Maidstone, Kent ME1 9UT

COi, a growing company with Blue Chip Clients, 
has completed refurbishment work at the Institute 

of Directors in Pall Mall.

Interior Designers and Project ManagersInside-id Ltd
Specialist Upholsterers & Soft furnishers 

Visit www.inside-id.com  
Contact Loraine 07958 245248
Email loraine@inside-id.com

Upholstery, Bespoke furniture, Banquette Seating, Cushions, Headboards, 
Curtains, Blinds, Restoration, Specialist Cleaning, Installation

for the best in design,
just look inside

M
ore by accident than by design, this issue celebrates many of 

the loftier venues that London has to offer including the Attic 

and the Loft Suite at the Atheneaum Hotel. Between them you 

can take in most of London’s skyline beauty and its landmarks.  

Unlike the other two, The Deck was not planned as a permanent fixture, 

it was added to the roof of the National Theatre for the summer season of 

2008 but proved so popular that it has opened again this year, complete 

with wedding license, and is already taking bookings for 2010.  

It’s a flexible space, resembling a large glass marquee, that can be closed 

to offer protection from bad weather although it is at its best during 

fine days when the glass doors are wide open and the external balcony 

space is utilised. The views across the Thames are delightful and at night, 

with the lights dancing on the river, this venue is surely one of the most 

romantic spaces that the capital has to offer.  

The Deck. National Theatre, South Bank, London SE1

Tel: +44 (0)20 7452 3796  www.nationaltheatre.org.uk/thedeck
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By Tara Mastrelli

Photography courtesy of Havasu Hotel Partners, LLC

T
hough over-the-top images of party boats, 

spring breakers, and Girls Gone Wild may 

have scared other hotel owners and designers 

away from Lake Havasu, Arizona, Brett Miller and 

Graham Downes saw potential. “The lake is filled 

with boats—the inexpensive ones are in the 

hundred thousands—and we thought this town 

is ready for something nicer, better,” says Miller, 

president of development company EatDrinkSleep, 

who collaborated with architect Downes previously 

on Tower23, the first lifestyle boutique hotel in San 

Diego’s Pacific Beach. “I would say that with a regular 

slapped- together model room, you’re going to get 

total disrespect,” adds Downes, “but we know that if 

we give them a good room they may treat  

it better.”

The duo set up shop alongside the London Bridge 

on the shores of the lake, turning a rundown inn 

into HEAT, a sleek space that is years ahead of the 

surrounding accommodations. “The name really 

captures the spirit of the city,” says Miller. “It’s hot, 

the entertainment’s hot, the boats are hot and fast 

and sleek.” 

And the hotel is hot. White-hot interiors dominate, 

with millwork echoing the streamlined look 

of a party boat. The 25 guestrooms feature 

contemporary custom furniture, cocktail bars, and 

private balconies. Designed to promote “a lot of 

commingling,” only a translucent drape separates 

the glass-enclosed shower and Jacuzzi from the 

bed area, and another drape separates the living 

room and balcony. “There are four components, but 

there’s visibility all the way through,” says Downes, 

founder of his San Diego-based namesake firm. In 

the Inferno Suites (there are six), commingling is 

taken to a new level with oversized party showers, 

featuring a center pole and dual heads, while private 

cabanas and patio daybeds promote lounging at the 

4,000-square-foot outdoor bar and lounge deck. 

“It’s like a little oasis,” says Downes. “We wanted to 

completely raise the bar, and we did. No one will 

surpass us in Havasu.” 

www.heathotel.com

Classing up the Party in Havasu
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“I have just spoken with your referred contact and he 
has given us the go ahead to supply the restaurant. 
Fantastic news! Also, and potentially far more valuable, 
I had a meeting with a general manager of a large hotel 
group in Cardiff, which was a direct result of our ad in 
GS Magazine, of which he spoke very highly. They have 
ditched their discussions with another company and now 
we are just discussing cost.”
Peter Turness, Managing Director, Housewater UK

“We’ve been inundated with enquiries and swept off 
our feet.”
Sally, Director, Boldstone Sculpture

“GS Magazine has become a mainstay of designers 
literature. In my opinion it’s the leading hotel design 
magazine on the market.” 
Conrad Smith, MD, Reardon Smith Architects
(Europe’s largest hotel Designers & Architects)

“The latest issue has just landed on my doormat. I thought 
I’d e-mail to say that of all the magazines I receive each 
month none gives me more pleasure – whether you love 
them or loathe them nearly every project that you feature 
sets the mind racing – I particularly like the feature on 
future hotels.”
Paul Kohler, CellarDoor, London WC2

“Just a quick note to say what a great issue; the magazine 
feels chunky and has some great projects in it. The 
articles and pictures are fantastic! It’s certainly more 
dynamic and positive than many of your competitors!”
Kerr Blyth, Director, KBA+D

don’t just take our word for it

unsolicited testimonials. . .
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