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catalogue is out now

S unsclicited testimonials. ..
Exceptional style and value
il n ji E \‘-- s | || ’“’_':' ] “I have just spoken with your referred contact and he
- - : - has given us the go ahead to supply the restaurant.
ANDY THORNTON Fantastic news! Also, and potentially far more valuable,
| had a meeting with a general manager of a large hotel
for the best in design, e S group in Cardiff, which was a direct result of our ad in

just look inside

GS Magazine, of which he spoke very highly. They have
ditched their discussions with another company and now
we are just discussing cost.”

Peter Turness, Managing Director, Housewater UK

“We’ve been inundated with enquiries and swept off
our feet”
Sally, Director, Boldstone Sculpture

“GS Magazine has become a mainstay of designers
literature. In my opinion it's the leading hotel design
magazine on the market.”

Conrad Smith, MD, Reardon Smith Architects
(Europe’s largest hotel Designers & Architects)

“The latest issue has just landed on my doormat. | thought
I'd e-mail to say that of all the magazines | receive each
month none gives me more pleasure — whether you love
them or loathe them nearly every project that you feature
sets the mind racing — | particularly like the feature on
future hotels”

Paul Kohler, CellarDoor, London WC2

NEW inspiration for
our hospitality busine

“Just a quick note to say what a great issue; the magazine
hotelympia feels chunky and has some great projects in it. The

gaté -restaurant - pu - bar articles and pictures are fantastic! It's certainly more
dynamic and positive than many of your competitors!”
Kerr Blyth, Director, KBA+D




technical shuff
GS is printed sheet-fed litho - 4 colour process.

The trim size is 230mm wide x 297mm deep.

The following information is provided to assist clients
and agencies in supplying the correct copy materials, to
ensure the highest quality print. Failure to supply copy
correctly may result in sub-standard print, for which the

publisher cannot be held responsible.
Tel: 020 7278 3542 Email: art@gsmagazine.co.uk
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COPY/ARTWORK

Digital copy is required for all display ad submissions. Our preferred file format is PDF/X-1a, a print-compliant format for hi-resolution digital artwork in
CYMK format. We accept copy by email to art@gsmagazine.co.uk or via www.mailbigfile.com however if the file is larger than 25mb we ask for copy
to be supplied on a PC format CD or DVD.

‘Advertorial’ promotions should be supplied as raw text files (Word or RTF file) with images supplied as individual TIFF or JPEG files (300dpi).

PDF/X-1a FORMAT

Visit www.pass4press.com full pre-press guidelines and auto-settings downloads

PDF/X-1a files eliminate common errors in file preparation, such as missing images or incorrect colour space. To create a PDF/X-1a file, the native

application file (Indesign, Quark Xpress, lllustrator etc) is converted to a Postscript file, which is then distilled using a PDF/X-1a compliant plug-in or

application such as Apago’s X-Checkup or Adobe Acrobat 6 (full version).

Adherence to the following guidelines in file preparation will aid in successful file conversion:

¢ Include ALL High-Resolution images and fonts in the native application file before conversion to Postscript/Exporting to PDF.

* Use ONLY PostScript Type 1 fonts (NO TrueType FONTS - these will not print successfully).

* Use ONLY images in CMYK at 300 DPI (Bitmaps at 1200 dpi) with a total area density of 300%. (NO RGB, PDF or JPEG images).

* Include required trapping in the native file.

» Set native application files in portrait mode at 100% of size with no rotations.

* Trim, bleed and centre marks should be included in the file but kept outside the 'live' area. Any bleed must extend 3mm beyond trim. In bleed
advertisements (DPS, page and half pages only) keep live matter at least 5mm from trim edge.

Design & Production: Miles Johnstone +44 (0)20 7278 3542 art@gsmagazine.co.uk



